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Primary colours
These are the core colours of the 
Arada brand and can be used on any 
application. They can be used alone or 
punctuated with photography or the other 
colours in the palette.

Supporting colours
These colours can be used as full bleed 
backgrounds. They can also be used as 
the elements in patterns and to create 
emphasis in typography on black.

On any piece of communication only one 
supporting colour can be used at a time.

Pantone 	 Black C 
CMYK	 0/0/0/100
RGB	 0/0/0
Hex	 #000000

Pantone 	 7687 C 
CMYK	 100/80/0/20
RGB	 29/66/138
Hex	 #1D428A

Pantone 	 335 C 
CMYK	 100/5/70/15
RGB	 0/142/109
Hex	 #008e6d

Pantone 	 170 C 
CMYK	 0/60/50/0
RGB	 255/134/116
Hex	 #FF8674

Pantone 	 4665 C 
CMYK	 5/30/38/12
RGB	 205/167/136
Hex	 #CDA788

Pantone 	 570 C 
CMYK	 57/0/30/0
RGB	 107/202/186
Hex	 #6BCABA

Pantone 	 2582 C 
CMYK	 55/85/0/0
RGB	 172/79/198
Hex	 #AC4FC6

Pantone 	 184 C 
CMYK	 0/80/36/0
RGB	 246/82/117
Hex	 #F65275

Primary

Secondary

Colour Main brand colours

Category colours are used to define 
communications for different business 
categories of Arada. 

These colours are only ever used by 
themselves or paired with one of our 
primary colours. Under no circumstances 
would they be paired with another 
category colour or a secondary colour.

Currently we have four business categories 
that we will be communication. We will 
add to this section when more categories 
are added.



Our brand allows for a number of 
combinations using our brand colours 
to create flexible yet consistant 
communications.

These combinations are:
– Primary paired with Primary,
– Primary paired with Secondary and 
– Primary paired with Category.

In summary one of our primary colours 
must always be present. Under no 
circumstances should two secondary 
colours be paired together, or a secondary 
colour be paired with a category colour. 

Colour Colour combinations

Primary/Primary

Primary/Category

Primary/Secondary
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future

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor in hendrerit in 

arada.com

connection

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor in hendrerit in 

arada.com

exploration

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor in hendrerit in 

arada.com

life

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor in hendrerit in 

arada.com

you
+
them

sights
+
sounds

family
+
friends

1. 2.1.

3.

2.

4.

A visual exploration of how our 
colours can be implemented across 
brand communications.

Colour Colour Use



retail

a healthy
investment
in sharjah

1. 2.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Lorem 
ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor in hendrerit in 

arada.com
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Colour Colour Misuse

1.	� Do not use secondary or category 
colours for corporate communications 
such as brand stationery.

2.	�Do not use a category colour 
assigned to a specific category for 
communications of a different category.

3.	�Do not use more than two colours 
(excluding white) in a layout.

4.	�Do not use two secondary colours or 
category colours or a combination of 
the two together in a layout.


